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4 STAGES

The experience is

everything!

GOOD MARKETING GROUP
NCSG Convention 2023

Put yourself in THEIR shoes!
What is ‘The Homeowner’s Experience’
with your company during the following stages...
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THE Sale
Stage

Just the

beginning
of the
experience!
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THE Sale Stage
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THE Sale Stage

40% of people say 1 believe it takes e

it takes them to make a first impression.
7 seconds to

make a first B 1 secoud, 33 people

. . B 7 secounds, 84 people
impression.

Il 30 secouds, 70 people

Bl 5 minutes or more, 22 people




THE Sale Stage - Sourcing

Website
Social Media

Communications Initial Contact

Word Of Mouth

Reviews
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THE Sale Stage - Sourcing

Direct Search: visitors who reach your website directly vs. from a referring source

Keyword Search: search terms that people enter into search engines with the goal
of finding a company that offers the products or services they are seeking.

Google My Business: free business listing from Google

Social Media: Facebook, Instagram, Twitter, etc posts are all searchable content

Directory Profiles: Yelp, MapQuest, HubSpot, yp.com, BBB, Merchant Circle, Yahoo...

Home Service Directories: Angi, Home Advisor, Houzz, Porch




THE Sale Stage =

https://v
Repla

Like oth

Results:

e Ads

* Videos
* Images

Links: website, social
media, directory listings

NCSG Convention 2023
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check my chimney X

¢ Houselogic
https://www.houselogic.com > home-maintenance-tips

5 Easy Steps to Make Sure Your Fireplace Is Safe

#1 Examine the Firebox. Look for any cracks, gaps, or signs of wear in the lining of the firebox
(the interior of the fireplace). - #2 Look for Telltale Smoke ...

.
.

w% The Family Handyman
¥ nhttps://www.familyhandyman.com ... » Chimney

How to Inspect a Wood Burning Fireplace Yourself

Oct 19, 2020 — Go outside and inspect the integrity and soundness of the chimney structure.
Look for missing bricks and cracks in the grout between the bricks ...

https://www.familyhandyman.com> ... > Chimney  }
Why You Need to Check Your Chimney Before You Cozy ...

Oct 1, 2020 — A quick way to tell if your chimney needs cleaning is to run the point of your
fireplace poker along the inside of your chimney liner. If you ...

CT.gov
' https:/portal.ct.gov > DCP » Common-Elements > Wh... 3

What to Know About Chimney Cleaning and Repair

For $90 to $150, a professional chimney sweep should thoroughly clean your fireplace and
chimney and check for defects. Many sweeps lower video cameras and ...

Safeside Chimney
https://www.safesidechimney.com > chimney-cleaning

Nhirmamaus Namnmiima | CAafanida Nhilmanmau Llavifard AT

GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Fe @ m.ﬁm YA.HGG'

CLAIM ALLOF YOUR | &= Egyglﬂ ~ craigslist.com
ONLINE PROFILES!!! r — YoufTD)

e =
(ymisxx Eﬂﬂi“ aup&rpagas.::m 8 msn
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THE Sale Stage - Sourcing

Loading Time = within 3 seconds (2 seconds if ecommerce!)
2-3 second mark is where bounce rates skyrocket!

40% of consumers will wait no more than 3 seconds
Website speed: Google recommends.... before abandoning site.

Optimized: for ALL mobile devices
Images and Videos: we are a visual society! AND = good SEO

Content: relevant, skimmers and readers, no sales pitches, hyperlinks...
» urges visitors to click deeper & stay longer

Layout & White Space: NOT too many graphics, white space = open space

Reference Google Analytics: most popular pages, keyword searches, geography,
length of time on site, traffic sources




THE Sale Stage - Sourcing

Behavior Flow

Automatically Grouped Pages ~  Level of Detail +  Export «

Website

+ Add Segment
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THE Sale Stage - Sourcing

ettinger' Customer Portal  Call Us! 856-783-5501 0 e o @ 9

fueplace systome, inc.
“Where Details Make The Difference” Start Your Project v ) Shop v  Services v  Getlnspired v Blog v  About v  Contact v
‘ Rettinger Fireplace Systems, Inc

Homeowners = Get Inspired

_— . _.

! See Our Portfolio

|
| Start Your Project i [

R

Where Detalls
Make the
D Iﬁce FEEliaE Save Now!

On select fireplaces appliances.

" ’
| Learn More '

N 1




THE Sale Stage - Sourcing

WELCOME

Select Your Project Type

S

New Construction Home Remodel




THE Sale Stage - Sourcing

Website WELCOME

Select Your Fuel Type
Il @
3, & 59
hm)
Gas Wood Pellet Electric
Do you onry fi
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THE Sale Stage - Sourcing

Website 2. Chimney Top Capping

Learn more about your Inspection Chimney Top Capping recommendations by following your inspection report
and clicking below to find the matching service...

Chase Cover Chimney Pots Concrete Crown Crown Sealing

View Product View Product View Product View Product

NCSG Convention 2023 GOOD MARKETING GROU

Copyright ©, Good Group LLC. All Rights Reserved.




THE Sale Stage - Sourcing

Chase covers are metal pans made out of galvanized steel,
stainless steel, or copper fitted on the top of chimney chase

Website

like a roof to prevent water from entering into the structure.
We fabricate, install, & replace these components.

L. 610-847-2530

Request a Quote

"+ indicates required fields

LET'S GET STARTED

If you are interested in learning more about this product, please fill out

the form below and one of our staff members will contact you.

*ftems marked with an asterisks (*) are required, please.

Purchase Type* Project Timeline *

O First-Time Purchase O Riaht Awav

NCSG Convention2023  GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Leave a Review

""indicates required fields

Bob came out toccheck the chimney after a tree fell on top of home vé

professional company and Name *

Danny V in Lavergne First

Service

1 0.8 0 & ¢

Great installation experience. Professional. pleasant and timely. Email *

Linda O in Gallarin

Service

Town *
Tk k
Allegiance came to our rescue on the same day that we called! Austin and Will Ehe
are our heroes! Storms/strong winds caused our chimney to completely Sales




THE Sale Stage - Sourcing

92% OF CONSUMERS
TRUST REFERRALS
FROM PEOPLE THEY

KNOW. - NIELSEN “Know any good lawn care services?”

NCSG Convention2023  GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Reviews
Top 5 DO’s: Top 5 Don’ts:
o Apologize o React

[¢]

Use as opportunity

@]

Duplicate replies — bad or good

[¢]

Respond to all reviewers

@]

Pay for reviews
Use proper spelling, grammar & punctuation o |gnore reviews — bad or good

Monitor other sites & monitor for a reply to
your reply

[¢]

[¢]
(¢]

Worry or Obsess

NCSG Convention2023  GOOD MARKETING GROUP
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THE Sale Stage - So

Reviews

LIrcingG

4.3 ****i 76 reviews (@

Peaple oftzn mention

pelletsicve 11 | pricz @ professioral © 0 job T 4

Soet by

Moo=t nelevant Hmarest Highest Lowest

—

e User profiles=authentic
* Reply ALWAYS!
e Use pop out Link

https://www.google.com/search?g=enchanted+fireside&rlz=1C1CHBF_enUS98
1&oqg=enchanted+fire&aqs=chrome.0.69i59j69i57j35i39j0i51212j69i6013.1948j0j4 &s0

=chrome&ie=UTF-8#Ird=0x89e4078f15cb94a1:0x7a3366b12887b63,1

Eharon Doncvan

1 revies
WA 3 months ago
Mike and Roy did a fabulous job installing owr nesw Verment Castings weod stove - very professional

with meticulous attention to detail. | highly recc | them, and Ench d Fireside far having such
=xcediznt Team Members. Your guality and service is head-and-shoulders above the crowd!

il

Response from the owner a month 2ago
Thank you sa much, Sharon! We appreciate your kind waords! - Karen

Joain Lloyd

49 reviews - 1 phota

TN 2 manths age

'We had a gas fireplace installed in 2021. Qur experience with the sales team, the final installaticn team

and our satisfaction with the product would rate 5 stars. In between was a rough road, which knocked
the rating down. The staff . Mare

il L

Response from the owner a month ago

Hi Johin, thank you for your feedback, and we truly appreciate your confidence and your business. We
should have followed up after your December install (we want to hear it all - the good and the bad!)}, so
| will s=e why that didn't . More

NCSG Convention2023  GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Social Media

Be the Expert
Be Consistent

Be Everywhere!

GOOD MARKETING GROUP




THE Sale Stage - Sourcing p

TAKEN
A

Social Media
@ o rreone® oo

Bob conducted a free chimney inspection when we were in escrow on this house and
bid for the many needed corrections. We hired them a couple months later once we ¢
purchase, and with a few hiccups due to unexpected material needs, the crew finally
were informed throughout the process and Austin and his coworker was great to wor
were neat, polite and conscientious. They worked hard and we are happy with the ou
Could definitely recommend this company.

Staining can tell a lot about what is going on inside and outside of a chimney! ¢y

Have you been noticing:
= Dark staining
= White staining... See more

MEW CHIMMEY
UPDATE

B WITH APRIL
- e S
O oy PARTYZ DAMAGE

Thi
ME

STUCCO
DECOLORIZATION

NCSG Convention2023  GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Tttty EhimneySesvice @ Alleglance Chlrnn.ey Solutions
ol e by SocialPilot @ April 21 at 1207 PM - # Published by Socialbilor @ - Decomber 20, 20214

What Sets Us Apart? Congratulations to Vivian Reyes and Allegiance Chimney Solutions

o o @ We pride ourselves on offering the best experience possible, while for winning the 2021 BBB Spark Award.
OC,a e ’a kesping your house clean.

We are proud to accept @BBBMIdTN honor 2021 Spark Award and
& We're Chimney Safety Institute of America (C514)-certified and

: ; _ honored to be recognized as a marketplace role model for cultivating
members of the National Chimney Sweep Guild (NCSG). S :

i . . Character, Culture and Community in everything we do! =
@ We're 3 veteran/public servant and Christian-owned company. ! i g
@ Viis're 5 tmily-opetated company. The Spark Awards, an award for entrepreneurship, recognizes business
lloms. Sae more owners 35 and younger or business owners of any age operating for

less than three years, who demonstrate a higher level ... See more

2,612 305 -

People reached Engagements Distribution score Boost post

©0O 2 27 Shares
oY Like (J) Comment 2> Share

NCSG Convention2023  GOOD MARKETING GROUP

Copyright ©, Good Group LLC. All Rights Reserved.



THE Sale Stage - Sourcing

NCSG Convention 2023
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THE Sale Stage - Sourcing

Initial Contact

All Types of Communication

Be Responsive
In a Timely Manner

NCSG Convention2023  GOOD MARKETING GROUP




THE Sale Stage - Sc s

Apply for Financing “

e, @ Please fill out the form below and we will get
In ' tlal Con tact & back to you as soon as possible.

* Full Name

Communications

First Name

L CallUs 0 TextUs

&Y FIREPLACE wo CHIMNEY PROFESSIONALS a @

About FCPros Fire Products Services Chimney Video Blog Projects

Chat £ by tawk.to

...,
©
B

Prices

| '



THE Sale Stage - Sourcing

Initial Contact &

Communications R
R

Do Y

For dry
design
perforn
dryer v
vastly U
proper|
the att
Exhaus
specific

Your ZIP Code *

Services

Inspections & Sweeping

Dryer Vent Repair

Dryer Vent Cleaning & Inspections
Water Intrusion Assessment

Attic Ladders

Smoking Chimney

OO0O0O0O0OO

Fireplace Design Consultation

Chimney Repair
Leaking Chimney
Chimney Cap
Chase Cover

Chimney Relining

OO00O0O0

Smoke Chamber

Preferred Contact Method

Dryer Vent Repair

Replacement / Repair / Reconnection
Roof Termination Replacement

Dryer Wall Box Installation

Dryer Wall Exhaust Termination

O00O0O0

Dryer Flex Hose Replacement / Upgrade

Installations

Q Woodburning Fireplaces
() Woodburning Stoves
() GasFireplaces

() Electric Fireplaces

O Water Vapor Fireplaces

NCSG Convention 2023

GOOD MARKETING GROUP
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THE Sale Stage — Follow-up

Communications

Email Etiquette:

 Reply to all your emails
e Always proofread before pressing send

* Use professional greetings

Thank you,

Joshua Brosius

Certified Master Chimney Technician #34

& Certified Chimney Professional #546

Certified Chimney Reliner #94

Certified Dryer Exhaust Technician (CSIA) #1149

Certified Chimney Specialist (CSIA) #59

Certified Chimney Sweep (CSIA) #10020

Certified Hearth Design Specialist and Certified Fireplace Installer (National Fireplace Institute) #177069
Licensed HeatShield Installer

Always A Sweep: Chimney and Dryer Vent Service, LLC

"It takes less time to do a thing right, than it does to explain why you did it wrong." - Longfellow

"Facts are stubborn things; and whatever may be our wishes, our inclinations, or the dictates of our passion,)

352-282-0158
alwaysasweep.com

ALWAYS A

}§WEE CHIMNEY wo
DRYER VENT SERVICE, LLC

* Use acompany domain email address — FYI: don’t use gmail!

* Include links to your website and reviews, as well as social media platforms

* Include your certifications and state licenses (if applicable)

NCSG Convention2023  GOOD MARKETING GROUP
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THE Sale Stage — Follow-up

Communications

Touch Sales Strategy:
* Triple touch tactic... contacting prospects in THREE different ways:
v each time building trust,
v’ staying in the forefront, and
v" moving them further into the sales funnel.

TOUCH 1 - Build Valuable Connections
TOUCH 2 - Send a Personalized Warm Email

TOUCH 3 - Follow up Your Email with a Call or Voicemail

NCSG Convention2023  GOOD MARKETING GROUP
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THE Sale Stage — Lead Chaser

Communications

THEN...

* 3 MONTHS LATER
* 6 MONTHS LATER
* 12 MONTHS LATER

CREATE LIST BUCKETS!!

USE AUTOMATION!!!




3 FIREPLACE 5 CHIMNEY Sta rted !

T H E Sa I e St a e We are excited you've chosen
g < FCPros for your new project.

Please fill out the form below and then we will contact you shortly to discuss.
next steps.

ate | quoted
br need

FIREPLACE
§ ) B CHiM

Communications i B
I R

When Would You Like fo Start Your Project?

When Would You Like fo Schedule Your Deposit?

Best Way to Coniact

‘Mnbi‘le

be sure to
her you if

GIVE OPTIONS!

d make your

PERSONALIZE!!

| Bag
-
| B |

USE AUTOMATION

e interested
t after all,
ay" button
tact you.

If you are ready to g
started, click the "Le ® .
button below and |

to review our next st . Emad
I'M READY ® iy

Best Time of Day to Follow Lip

""hefnmnum




THE Sale Stage

Communications
GIVE OPTIONS!

PERSONALIZE!!

USE AUTOMATION

+ FIREPLACE % CHIMNEY PROFESSIONALS

We understand.

Thank you for lefting us know you are not ready to start your FCPros project

Please fill out the below form so we can pause any immediate and future
emails. or calls to youw. If you change your mind, please call us back.

Following

Hi {SfirstName

It's Matt with F
you. Feel free t
clarification.

Please let me K
communicate
you are not reg Why aren't you interested?

A Final Few Questions

W suer
Thank you for

home improve B eooject Tmeiine

| Life Got In The Way

. Another Contractor  Second Opinion

If you are ready tCiet your project
started, click the "LetGet Started"
button below and | will cCigact you
to review our next steps.

I'M READY

Can we follow up with you again®

. Yes, in 6 months

If you need more timg
"Not Ready" button bd
only follow up with yg
to check in.

. ¥es, in 12 months

. No thanks




Thank You for 000

THE Sale Stage B - -

Thank you for letting us know
you are not interested in our

proposed solution. . 1 wanted to follow up on the estimate | quoted
act me if you have any questions or need

e’},

Please fill out the below form so we ean pause any immediate future emails or
calls to you. If you change your mind, please call us back.

Communications
GIVE OPTIONS!

your status on the project so | can be sure to
ou appropriately. | don't want to bother you if
get started.

portunity to earn your business and make your
(reams a reality.

PERSONALIZE!!

A Final Few Questions
FCPro

Why aren't you interested?

W cuse

USE AUTOMATION!!! =

W e ot in Theway the If you don't think you are interested

will in pursuing your project after all,
B cctrer Cartrator Secand Opinion jodically  click the "Thanks Anyway" button
below and | will not contact you.

Can we follow up with you again®

| THANKS ANYWAY

. es, in 12 months

. No thanks.



Communication

THE Service DOESN’T STOP
Stage After The Sale!

The experience

doesn’t end after
the SALE!

?

]

GOOD MARKETING GROUP
NCSG Conven tion 2023
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THE Service
Stage

The experience

doesn’t end after
the SALE!

GOOD MARKETING GROUP
NCSG Convention 2023

YOUR OPPORTUNITYTO RETURN
You Completed a Sale.

How Do You Leverage Continued
Revenue from the Customer?

37



THE Service Stage-Internal

Communication Between Sales Team & Service Team

NCSG Convention2023  GOOD MARKETING GROUP
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THE Service Stage-Internal

Communication Between Sales Team & Service Team

Client Discovery: Sales Person and Service Lead share Homeowner traits:
* Personality

* Likes & Dislikes

* Preferred Communication

* Timeline & Expectations

 Something Special

Project Updates: Internal Communication - keep both teammates in the loop

NCSG Convention2023  GOOD MARKETING GROUP
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THE Service Stage-Build Relationships

Communication with Customers

Emails:
* Introduction email: confirm project highlights, timelines & expectations
* Appointment Reminders (installation and service)

v’ scheduled confirmation

v 5 days prior

v day before

Texts and/or Phone Calls — GET PERSONAL!
* Introduction call
* Voicemail Appointment Reminders (installation and service)

NCSG Convention2023  GOOD MARKETING GROUP
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THE Service Stage-Build Relationships

° . ?:'mﬂeﬂmw
Communications i,

Thank you for choosing Patriot Pest Solutions for your service needs. We would

M like to introduce you to our team members who will be helping you shortly.

an age Simply click on the feam member below to leam more about your team, our
[ )

Expectations

company, and even read our reviews.gplin

James H.
Manzgement

Meet Your Team

ieduled for 12050

An experienced Service Pro - 02:00PM EDT on

Monday, January 27th.

Our commitment to your satisfaction is our top priority, and we look forward to
providing you with a remarkable experience.

Have a great day, Patriot Pest Solutions

NCSG Convention2023  GOOD MARKETING GROUP
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THE Service Stage-Build Relationships

Communications

Builds Trust

Josh Merson - Vice President &
General Manager

CSIA Certified Chimney Sweep #8777

F.L.R.E. Certified Fireplace and Chimney
Inspector #362

NCSG Certified Chimney Professional

Joined Trinity: August 2017




THE Service Stage-Build Relationships

Communications = Education




THE Service Stage-Branding

el T
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2

Branding

Appearance:
e Trucks

Attire

FREEIY
| ESTIMATES;

& |

rur;,
1 .




THE Service Stage-Branding

Branding

Appearance:
 Trucks
* Attire

Business cards
Leave behinds: flyers, manuals
(include logos, contact information, web address)

Keserreis
Q1 #vo <€

[Niabaa-EnE
[SAJS By B )




THE Service Stage-Branding

AND DON’T FORGET

Before Beginning:
* Introduce self as teammate of company
* Confirm reason for being there
(before entering home)

* Look Homeowner in the eye!
* Be polite and respect home
 Take a photo of the “Before”

** Remove personal references

(ie. family photos)

¢ (Landscape (vs. portrait/up-down)




THE Refer
Stage

The experience
continues!

GOOD MARKETING GROUP
NCSG Convention 2023
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TV STARS OO

CREAT SERVICES o
 WOKTH FOR MONEY  I"AM HAPPY

N WOw It Excmu\n

ecomon LOVED IT_Z

PERFECT



THE Refer
Stage

The experience

continues!

GOOD MARKETING GROUP
NCSG Convention 2023

, © SERVICE

© REFER

PROSPECTS SEE
YOUR WORK
Generate Word-Of-
Mouth Marketing &
Advertising!

48



THE Refer Stage




THE Refer Stage

How’d We Do?

Before you leave: Service Team Member must:

* Cleanup

* Take an After picture (same direction as Before picture)
 Ask Homeowner if they are happy!

* Go over instructions and materials

* Go over contact information for future communications
Share Links/Handles/Profiles to give Review

NCSG Convention2023  GOOD MARKETING GROUP
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THE Refer Stage

"~ Justin Beck Construction

HO W,d We DO ? August 18,2021 . @

Stove installs with Kegerrais Stoves Inc.

After you’ve left w/in 24 hours:
* Send Thank You email with documents (ie. pdfs
that support instructions discussed

 Ask Homeowner to “Like” (follow) on social media
* Ask Homeowner to “recommend” by tagging @
v On their page

Recommend your company to friends/neighbors

* Request a testimonial, BUT...

NCSG Convention2023  GOOD MARKETING GROUP
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THE Refer Stage-Rept

How’d We Do? fead our

Testimonials:
* Be aware of Review software that “owns” y

* Be sure the testimonial is posted to your we

NCSG Convention2023  GOOD MARKETING GROUP

Copyright ©, Good Group LLC. All Rights Reserved.

1 0.6 6.8,

4.95 (312 reviews)

Lauren S.

NN

Wonderful experience! Everyone was professional! They
did a great job rebuilding my fireplace!

May 13, 2022

Sheri D.

W W

Blade came on time ..did a good job and explained what
he did.

May 13, 2022

Marie H.

B

Great service!!! Cory was on time, very professional and
honest. He took time to show me how to work my fire




THE Refer Stage-Reputation Mgmt

0 2 8.2 0 ¢ Leave a Review
Great service! Very quick to respond. Very thorough assessment. e
TEStI monia IS: Alan T in Nashville First
. Service
 Be aware of Review ¢
* Besurethe testimon [EEss
Allegiance did a thorough and professional job of getting our two fireplaces Email
and chimney safe again. They were also fairly priced. We have confidence in
the work they did and look forward to many more years of enjoying our
fireplaces. Town*
Jamie C in Columbia
Service
Subject *
Sales v

0.8 8.0 ¢

How Many Stars?*

Good job very knowledgeable and professional thanks guys




THE Refer Stage-Reputation Mgmt

How’d We Do?

Testimonials:
e Be aware of Review softwar
* Be sure the testimonial is pc

Margaret Agard
7 reviews - 6 photos

% % % %% 6 months ag

Positive: Profe m, Punctuality, Quality, Responsiveness

Josh and Elizabeth showed up on time and took all the time we needed to understand where the
problem was, our options for repair and different costs. As promised, he left the house cleaner than he
found it. ... More

* Include links to your social n
as THEIR profile

» DON’T allow review so;
authentic!

K to

Diane Edwards §3 recoiymends Always A Sweep-
Chimney and Dryer Vent| ervice, LLC.
March4-Q

ourteous, effigiefit and polite.

2 Comments

0y Like (J Comment > Share

NCSG Convention2023  GOOD MARKETING GROUP
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THE Refer Stage-Reputation Mgmt

How’d We Do?

Testimonials:
 Be aware of Review software
* Be sure the testimonial is po:
* Include links to your social m
as THEIR profile
» DON’T allow review soft\
authentic!

 Monitor reviews regularly AN

NCSG Convention 2023

Eharon Donovan
1 resviems

W # i 3 maonths ago

Mike and Roy did a fabulaus job installing owr new Verment Castings wood stove - very prafessional
with meticulous attention to detail. | highly recommend them, and Enchant=d Fireside far having such
mxcell=nt Team Members. Your guality and service is head-and-shoulders above the crawd!

il

Response from the owner 2 month 2go
Thank you =a much, Sharca! We appreciate your kind wards! - Karen

Jofin Llayd
9 revimsrs - 1 photo

oW 2 maonths ago

We had 2 gas fireplace installed in 2021. Owr experi=nice with the sales team, the final installaticn team
and car satisfaction with the product would rate & stars. In beteeen was a rough read, which knoclked
the rating down. The staff . Mare

il Lo

Response from the owner 2 month 2go

Hi John, thank you for your feedback, and we truly appreciate your confidence and your business. We
should have fallosed up after your December install (we want to bear it 2ll - the good and the bad!), =o
| will s=e why that didn't . Mor=

GOOD MARKETING GROUP

Copyright ©, Good Group LLC. All Rights Reserved.



THE Refer Stage-Refer-A-Friend

Referral Programs

» Offer a monthly drawing for gift card (ie. Gas Cards) IF...
v’ New prospectmentionsicustomer
v’ Homeowne @ finished project on social media and tags your company
v’ Homeowner/custome «Wg' in one of your social posts
(ie. the Homeowner/customer’s before/after project photo)
* Include “Share with Friend” in email communications
 Ask Homeowner to host an in-home “Home Improvement Party”

NCSG Convention2023  GOOD MARKETING GROUP
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THE Refer Stage-Refer-A-Friend

e Share your company support of
relevant local and/or industry
non-profit organization relevant
on social media and website

« Raise $S = more shares

Adopt a Pet

OPERATION | L.clS
BBQ RELIEF




THE Repeat
Stage

The experience

becomes the
relationship!
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THE Repeat
Stage

The experience

becomes the
relationship!
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AMODELTOFOLLOW
Get More Business:
Cross Marketing
from Your Best

Customers and NEW
PROSPECTS Like Them.

REPEAT ©
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THE Repeat Stage

Continue Relationship

Continually update
customer emaiil
addresses for future
marketing.

USE TAGGING!!

NCSG Convention2023  GOOD MARKETING GROUP



THE Repeat Stage

Continue Relationship USE AUTOMATION!!!

Cross Marketing: Homeowner is low hanging fruit for additional sales:
* Chimney Inspection?
» Candidate for Dryer Vent Cleaning, Furnace/Boiler Flue Relining

* @as Fireplace?
» Candidate for Gas Grill, Gas Fire Table

* Hearth Appliance?

» Additional appliance in another room (bathroom, kitchen, outside)
» Service and/or Warranty Plan

NCSG Convention2023  GOOD MARKETING GROUP

Copyright ©, Good Group LLC. All Rights Reserved.



Visit Our Showroom

28420 Point Lookout Rd, Leonardtown

THE Repeat Stage

DID YOU KNOW?
WE ALSO SELL SPAS & GRILLS

Continue Relationship
Communication: Stay in the forefront of

I r m i n d .o While we are at your house servicing

n
your hearth appliance, ask us about

e Monthly enewsletters
* Upcoming Sales/Promos
« Community Events L e et
* Public Relations — identify a local cause to support that is relevant
s (ie. Habitat for Humanity)
* Additional Touch

v Anniversary of completed project — request updated photo and
testimonial of experience since new fire appliance was installed
v’ Holidays — request a photo of decorated new fire appliance

NCSG Convention2023  GOOD MARKETING GROUP
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THE Repeat Stage

Find More Like Your Best
SnapShot: Use your customer list...
 Demographics
 Geography
* Purchase Levels

v" Type of purchase - $5$ - $5,555
v Repeat Customers

NCSG Convention2023  GOOD MARKETING GROUP
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INFOBASE-X" DEMOGRAPHIC CHARACTERISTICS
Hememansanagy 15M—MATURE WEALTH

THE Repeat Stage

GROUP 15M
MATURE WEALTH

15+ Years mE 280 142

GROUF  15M  MATURE WEALTH HOUSEHOLOS: 4818200 [587% OF LS}

[ ] [ ] =5l
STERS —B50,000-3890.008 18.1 Z]

CLUSTERS 02 Estebished Eite R T 73 T

e o 5125,000-5149,809 7] 7

03, e ! SIS&@IE 538 128 T4

¥ S

]

ABOUT MATURE WEALTH

Marketing Efforts: Determine ROI... S ——

cohorts who span between the ages of 46 and T5. As expecied, such housenolds are ohian
to be found wihere moet langs fortunes ane made, maulting in these clusterns being highly
conoantrated n the most costy MSAs and watering holes of New England, the Mid-Atlantic

Y M M M and Pacffic. They quite keraly do and buy everything. \ery rich, they indlige themssies in
urchase qualitied lis e T

business magazres, lesure actiities, charities and foeign fravel

MATURE WEALTH, A DAY IN THE LIFE

Narne of protagonist: “Evelyn”

Wakes up...and has orange juice and a croissant in the garden while reading The Mew Yok
Times. Her husband, Robert, has almady lsft for work to catch the train for bis hour and a half
cammute inta the Gity.

Spencs he day. . on the phone with her travel agent io make anangaments far their trio fo
Europe for their wedding anniversary, Before coming home, they'll head down to Tuscany for a
feaw days to stay in a three-bedroom vila and see soma old friends,

Talks about weskand plans ta....go with the Davidsons 1o tha theater, then go out to & new bistro
after, Besidas, they haven't ssen them in some tima, and Acbert wants to talk ivestments with
Jaick Davidson.

Haz a masting with. .. the famiy lawyer to set up a trust fund for Robert and Evahn's first
grandson, Robert Witsan Hunt, V.

Spands the evaning... discussing the |atest fund ratser with the other members of her iworite
charity's beard. Aftsnward. she and Robart meat soms friends in tha dining area for some wine
and brig, foliowed by dinner at the club,

Gogs o bed a1, 11:00 p.m. in her antique, gikded bed with il shests and down pilows, whis
her husband stays up checking their portfolia and trading forsign currencies online.

acemannm
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Create
Audiences

% You are targeting men and women, ages 28 - 65+
who live in 1 location, and have 25 interests.

THE Repeat Stage

Location - Living In:
United States: Worcester (+30 mi) Massachusetis

Find More Like Your Best

Age:
28 - 65+

Exclude:

Marketing Efforts: Determine ROL... e
* Purchase qualified list Peopie Who Match

Interesis: Outdoor fireplace, Home Decoration & Design,

Interior design, Outdoor Living. Remodeling My Home, Home

* Direct Mail, Facebook Advertising, Google Ads SO R
: Fireplace insert, Home Rencvations, Renovation, Major
* Frequency! |

appliance, Gas siove, Home Improvements, Home repair,
Home Appliances, Fireplace, Fireplace mantel, Remodeling
My House, Home improvement, Wood-burning stove, Pellet
fuel, Hearth, Home equity or Pellet stove, Behaviors: Home
renovation or Home improvement and Home COwnership:
Homeowners

Hide full summary

'} This promotion will run for 12 days.

- Your total budget for this promotion is $75.00 USD.

NCSG Convention2023  GOOD MARKETING GROUP
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Your Experiences
Your Questions

GOOD MARKETING GROUP

Want GREAT Marketing? Get GOOD Advice.

GoodMarketingGroup.com

..WE THE swmsv
x * 484) 902-8914
X ¥ (484)



mailto:info@goodmarketinggroup.com
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