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4 STAGES

The experience is

everything!

GOOD MARKETING GROUP
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Put yourself in THEIR shoes!
What is ‘The Homeowner’s Experience’
with your company during the following stages...
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THE Sale
Stage

Just the beginning

of the
experience!
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THE Sale Stage

40% of people say
it takes them
7 seconds to
make a first B 1 secoud, 33 people

impression. 2 7 seconds, 84 people
Bl 30 seconds, 70 people

1 believe it takes ye

to make a first impression.

Bl 5 winutes or more, 22 people

SCIENCE ~PEQPLE




THE Sale Stage - Sourcing

Website
Social Media

Communications Initial Contact

Word Of Mouth

Reviews
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THE Sale Stage - Sourcing

Direct Search: visitors who reach your website directly vs. from a referring source

Keyword Search: search terms that people enter into search engines with the goal
of finding a company that offers the products or services they are seeking.

Google My Business: free business listing from Google

Social Media: Facebook, Instagram, Twitter, etc posts are all searchable content

Directory Profiles: Yelp, MapQuest, HubSpot, yp.com, BBB, Merchant Circle, Yahoo...

Home Service Directories: Angi, Home Advisor, Houzz, Porch




Google #testmywater x| & Q

) Videos

. ‘-" How Can | Test My Water at Home with a Water Test Kit?
- YouTube - Fresh Water Systems
] Mar 19,2019
7 key moments in this video »
. . . . . . .
From 00:25 From 01:10 From 02:33 From 04:21 From 05:2R
Whatis a What do home What are the How do water Dohom: >
home water water test kits different test strips wiater tes.
test kit? test for? options for... work? test for wat

Drinking Water Test Kit - How To Test Drinking Water Quality ...

YouTube - Health Metric
Mar 20, 2019

How to Use Your Drinking Water Test Kits

YouTube - HealthVermont
Jul 27,2017

Results: m——— :
[ ] Vid eos 3 n_& Well Water Test Kit - How to Test Your Well Water Quality ...
‘}_E, x:rg;;o:i;a:mwm
* |mages R .
b Ads 2 — Feedback
* Links: website, social m——
media, directory listings A St A A )

#TestMyWater 2DrinkingWater #WaterContaminants ...

https://www.safewise.com » Home Safety
How to Test Water at Home with a Water Test Kit | SafeWise

Learn how to test your water quality with an at-home water testing kit. SafeWise offers tips for
well water, drinking water, and home water testing kits.

https://www.facebook.com » hashtag » testmywater
#testmywater - Explore | Facebook

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

0 Q, #healthychoices

ﬂ Q Znewyearsresolution2022

G Q_ Zdrinkingwater

FWQA 2023

@ C

#healthychoices
224K people are posting about this

i

#NewYearsResolution2022

6K people are posting about this

#drinkingwater
53K people are posting about this

Ty IGO0 INETY 1SGE. JIGIE Wi YA Li g
We don’t mean drinking more water - not yet!

FIRST... get your WATER HEALTHY

THEN... you will get healthier

£ "But, my water is healthy, isn't it?"

NOT NECESSARILY!

Did you know... the water filter that you are using is not removing everything you think. The
water you get from the tap in your house is filled with a list of chemicals that are bad for you.
& Click below to schedule your water test and be on the road to a healthy 2022! g,
https://sanatogawater.com/test/

#DrinkingWater #HealthyChoices #NewVYearsResolutions2022 #SanatogaWaterConditioning
#PottstownPA #PhoenixvillePA #MontgomeryCountyPA #ChesterCountyPA #BerksCountyPA
#LehighCountyPA

'i

243 7 -
People reached Engagements Distribution score Boost post

GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

v @) LEcal.com YAHOO!
CLAIM ALL OF YOUR Google = ‘2..‘.’.3.’:."’{53

ONLINE PROFILES!!! ‘
2 Lmkedﬂ v W
? e mm _—w=

tymixe (=) Blogger £ superpages.com @ ms
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THE Sale Stage - Sourcing

Website speed: Google recommends....

Optimized: for ALL mobile devices

Loading Time = within 3 seconds (2 seconds if ecommerce!)
2-3 second mark is where bounce rates skyrocket!
40% of consumers will wait no more than 3 seconds
before abandoning site.

Images and Videos: we are a visual society! AND = good SEO

Content: relevant, skimmers and readers, no sales pitches, hyperlinks...
» urges visitors to click deeper & stay longer

Reference Google Analytics: most popular pages, keyword searches, geography,

length of time on site, traffic sources




THE Sale Stage - Sourcing

Behavior Flow Aug 16

Automatically Grouped Pages ~  Level of Detail v+  Export +

[ J N
Website e o
100.00%
m o Starting pages 1st Interaction 2nd Interaction 3rd Interaction
640 sessions, 385 drop-offs 255 sessions, 84 drop-offs 171 sessions, 58 drop-offs 113 sessions, 21 drop-offs
. = (notset) — “l m fyhat-we-do |
(A = 290 5, 5 P. g

G o o g I e \'+ WWE_l = ) i 0

m 5olutions
e=ChEerquatty ) Jcontact 1 i,
== /Conial
hd m; LT !
=
mm [colutions
= /had-wate | [ [ ]
! im 13
_ =p (notprovided) mm fyater_softeners.htm
= =+ 204 -
w [gallery
PI 11
ﬁ olutions 12

L FR— i p—— ey
T

=p canatoga water
-

12 m contact !
i
-!' sanatoga wa...nditioning
6 g [botled 1
10
=p sanatoga wa..treatment
=+
—I. (28 more pages) .
-
- 27
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THE Sale Stage - Sourcing  website

_ e i _

Q 80 N. Charlotte Street, Pottstown, PA 19464 e ° 0 @ Phone: 610-326-9803 Emergencies: 484-524-5802

Water Testing v Water Quality v Water Treatment v Services v AboutUs v  SWCBlog Support v  ContactUs v  Payment Options

WHAT'S IN YOUR WATER?

Your body is mostly water. Why settle for contaminants?

Q Want Cleaner WateD

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Symptoms of common Signs of hard water:
water problems:

Web S i te Stains / Staining

* Brownish Stains « Dry Hair

Hair Appearance

e Bathtub Ring(s) « Frequent Fading of Color Treated Hair

* Blue or Blue-Green Stains

Skin and Eyes
Water Pressure Issues

Fabric Life
Unclear Water

Appliance Life
Odor

Soaps & Detergents
Bad Taste

Bacteria & More

White Residue / Build Up

FWQA 2023 GOOD MARKETING GROUP
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MERCURY

Mercury is one of the least abundant elements in the earth’s crust. Mercury is a liquid metal found in natural deposits as ores
containing other elements. This metal is used in electrical equipment and some water pumps. It usually gets into water as a result of
improper waste disposal. Exposure at high levels may result in kidney disease or central nervous system problems.

Mercury can be found in water due to the erosion of natural deposits . Mercury contamination can also be the results of combustion
of fossil fuels, metal smelters, cement manufacture, municipal landfills, sewage, metal refining operations, and most notably, from
chloralkaline plants. Electrical products such as dry-cell batteries, fluorescent light bulbs, switches, and other control equipment
account for 50% of mercury use.

From 1987 to 1993, according to EPA's Toxic Chemical Release Inventory, mercury releases to land and water totaled nearly 68,000
Ibs. These releases were primarily from chemical and allied industries. The largest releases occurred in Tennessee and Louisiana.

How Is It Regulated?

@

How Is It Tested? O

Mercury is regulated as a primary standard under the EPA's Safe
Drinking Water Act as it is known to cause health effects. It is
regulated at a level of 0.002 mg/L, which is also its MCLG which is the
level at which no health effects are expected.

How Do You Treat For Mercury? ®

FWQA 2023 GOOD MARKETING GROUP
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CONTACT INFO

Mon - Fri: 9 AM - 5 PM
Sat: 9 AM - Noon
Sun: CLOSED

Driving Directions

Call Us: 610-326-9803

Emergency: 484-524-5802




THE Sale Stage - Sourcing

fineplace systoms, inc.

H Istomer Porta Call Us! 856-783-550
ett'nger Customer Portal Call Us! 856-783-5501 0 e 0 @ 9

“Where Details Make The Difference” Start Your Project v ) Shop v  Services v  Getlinspired v Blog v  About v  Contact v
Rettinger Fireplace Systems, Inc

Get Inspired

See Our Portfolio { S

VWhere Detalls
Make the
DI]C]CG s = Save Now!

On select fireplaces appliances.

Learn More ’




THE Sale Stage - Sourcing

WELCOME

Select Your Project Type
L] o y
&2
New Construction Home Remodel




Leave Us a Review

Name (Reguired)

| | | |

First Last

T H E S a I‘ ’E..,m ‘ ’Tww ‘

Type of Water (Requirsd)

O WeliWater O Public Water

Subject (Reguired)

Service v

We b S i te: s:r-tht:g::dml L 2 2 ZEESR 5 4 2 ZENSE 2 8 4 4 4
Testimonials

Y
Read Our Customer Reviews:
4 )

b 2 8 844
Water Treatment lnstalla

| would highly recommend PWPA for any water situation that you might have. Not only did they replace my oid
softener with a new one but corrected a long time error from the prior installer who did the drain improperly and for
years my prior softener was emptying about have of its recycling water was going in my Washer! They were
knowledgeable, helpful, on time, and my water is the best its ever been!

Brenda P.

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

92% OF CONSUMERS
TRUST REFERRALS
FROM PEOPLE THEY

KNOW. - NIELSEN “Know any good lawn care services?”

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Reviews
Top 5 DO’s: Top 5 Don’ts:
o Apologize o React

[e]
[e]

Use as opportunity Duplicate replies — bad or good

[e]

Respond to all reviewers

[e]

Pay for reviews

[e]

Use proper spelling, grammar & punctuation o |gnore reviews — bad or good

Monitor other sites & monitor for a reply to
your reply

[¢]
[e]

Worry or Obsess

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Social Media

Be the Expert
Be Reliable

Be Everywhere!

FWQA 2023 GOOD MARKETING GROUP
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B s Othaeg

RAINWATER

COLLECTION
THE MGHT CHOICE
FOR SOUTH TENAS

THE Sale Stage - Sourcing

ABUA AN
Sanatoga Water Conditioning R s AdA-MAN
4@ hok ok x = —_—
IT'S GLOBAL RUNNING DAY X, “HAPRY [
Before you lace up your shoes make sure you are properfy hydrated §P4% MEMORIAL WELL WATER.

DAY V3 LEREE Y DAL § 5T

At #SznatogaWaterConditioning, we have what you nead! o o sy OF CLEAN WATER?

http 3togawatercom/water-quality/

Social Media ) | NN

#GlobalRunningDay

#Dhosn 2
Sanatoga Water Conditioning #MontgomeryCountyPA

| Yo o "

#Berks ntyPA
& HARD WATER CAN COST YOU HUNDREDS OF $§ EACH YEAR! PETie o)

#LehighCountyPA MR (v R CHEMICALS
y softening your water, you could: #WaterTreatmentProfess Happy IN ORINKING WATER
1. Buy less scap, shampoo, detergent. and househoid cleaners

Mother’s Day

B;
2. Replace clothes and other fabrics less often
3.

WAYS SOFT WATER

CAN SAVE
YOU MONEY

WATOG
2 2

WHAT DID ONE
g TEA BAG SAY T0
/$ THE OTHER?

SN

THIS IS THE START
OF A BREW-TEA-
FUL FRIENDSHIP.

2 post o reach up to 48

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Social Media

FWQA 2023

Woodheat Specialists DBA : The Chimney Doctors
March 8- Q

March 8th is International Women's Day!
We would like to show appreciation to all of the women at The Chimney Doctors &5

Learn more about us using the link below &
https://www.thechimneydoctors.com/about... See more

HAPPY INTERNATIONAL

WOMEN'S Y!

-

ERE I "
IS Lam N S

“ The Chimney Doctors
n Custom Fireplaces

J  Toor Fell Service Chimary & Rearth Speciatists

Allegiance Chimney Solutions
Published by SocialPilot @ - December 20, 2021 - £

Congratulations to Vivian Reyes and Allegiance Chimney Solutions
for winning the 2021 BBB Spark Award.
We are proud to accept @BBBMIidTN honor 2021 Spark Award and
honored to be recognized as a marketplace role model for cultivating
Character, Culture and Community in everything we do! s
The Spark Awards, an award for entrepreneurship, recognizes business
owners 35 and younger or business owners of any age operating for
less than three years, who demonstrate a higher level ... See more

GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

TAIKY CHANGE
mn-nmu-‘;"

i e P g e
Preferred Home e SR B

%\ disposable 6 bt e . 5 € perp o e Sy

Itnproverment | (= =s = aaeed

Your g0-t0 COmpanyiorexeeptio
exteriorremodeling st

eonelid - R 4

Sponsors:

Your 91 Resource an

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

Initial Contact

All Types of Communication

Be Responsive
In a Timely Manner

FWQA 2023 GOOD MARKETING GROUP




THE Sale Stage - Sc

.. ® _ Please fill out the form below and we will get | _
I n l t ’ a I ‘ o n ta Ct & © 80N Charlotte Street, Pottstown, PA 19464 e e 7 Emergencies: 484-524-5802

Communications

Water Te

itUs v Payment Options
fcpros

First Name

Last Name

WHAT'S IN Y

Your body is mostly water. Why settle for contami

| | Want Cleaner Water
DI

Chat £ by tawk.to

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage - Sourcing

CUSTOMER INTEREST FORM

This form Is for folks to leave a review. k Driving Directions )
[ 4 [ "+" indicates required fields
nitiai contac . )

First Last Emergency: 4¢

Communications

Phone Number * Zip Code *

Call Us: §10-326-9803

0 80 N. Charlotte Street, Pottstown, PA 19464

@ Water Testing v Water Quality Type of Water *

O Public Water O Well Water
Customer Status *

O Existing Customer O New Customer
Type of Customer *

O Homeowner O Business

Questions / Concerns

SHARE PICTURES WITH Us

Please share photographs to allow us to see the scope of your project, Drag and drop them below or click "Browse Files" to choose photos to share with us.

Please upload no more than 2 photos.

Upload up to 2 images

FWQA 2023 GOOD MARKETING GROUP
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THE Sale Stage — Follow-up

Communications

Email Etiquette:

 Reply to all your emails

e Always proofread before pressing send

* Use professional greetings

* Use acompany domain email address — FYI: don’t use gmail!

John Theisen Sr.

Master Water Specialist
Certified installer

Pa DEP Certified Operator
Certified Pump Installer

Sanatoga Water Conditioning
80 N. Charlotte St

Pottstown, Pa. 19464

p- 610-326-9803

f- 484-941-6844

c- 484-794-9494

* Include links to your website and reviews, as well as social media piatrorms

* Include your certifications and state licenses (if applicable)

FWQA 2023

GOOD MARKETING GROUP
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THE Sale Stage — Lead Chaser

Communications

THEN...

* 3 MONTHS LATER
* 6 MONTHS LATER
* 12 MONTHS LATER

CREATE LIST BUCKETS!!

USE AUTOMATION!!!




THE Sale Stage

Communications
GIVE OPTIONS!

PERSONALIZE!!

| B
- .
| B ]

USE AUTOMATION

»/ FIREPLACE s CHIMNEY

Started!

We are excited you've chosen
FCPros for your new project.

Please fill out the form below and then we will contact you shortly to discuss
next steps.

FIREPLA C
,6, AND CH M~

PROFE ﬂ

First Name Last Name
Phone Number Mobile Phone

When Would You Like to Start Your Project?

When Would You Like fo Schedule Your Deposit?

Best Way to Contact

be sure to
her you if

H make your

. Mobiie
If you are ready to ge

started, click the “Le Q® e t after all,
button below and | ay" button
to review our next st Q. tact you.

] Any / All

I'M READY

Best Time of Day to Follow Up

‘/beﬁ:venoon



We understand.

+ FIREPLACE %= CHIMNEY PROFESSIONALS

Thank you for letting us know you are not ready to start your FCPros project

Please fill out the below form so we can pause any immediate and future
. emails or calls to you. If you change your mind, please call us back.

Hi {SfirstName

It's Matt with F
you. Feel free t
clarification.

Communications
GIVE OPTlONS! communicate

you are not rea Why aren't you interested?

A Final Few Questions

e
Thank you for {

PERSONALIZE! ! homeimprOVe ] Project Timeline

- Matt Martine3 - 2

M Another Contractor / Second Opinion

USE AUTOMATION!!! "

. Yes, in 6 months

If you are ready tciget your project If you need more timg
started, click the "Let()Get Started”  "Not Ready" button bg
button below and I will cGigact you  only follow up with yqg
to review our next steps. to check in.

I'M READY

. Yes, in 12 months

. No thanks




Thank You for 0 @ 0

T H E Sa I e Sta ge i Opportunity' n your new project proposal.

Thank you for letting us know
you are not interested in our

proposed solution. b. | wanted to follow up on the estimate | quoted
act me if you have any questions or need

e},

Please fill out the below form so we ¢an pause any immediate future emails or
calls to you. If you change your mind, please call us back.

Communications
GIVE OPTIONS!

your status on the project so | can be sure to
pu appropriately. | don't want to bother you if
get started.

portunity to earn your business and make your
Hreams a reality.

PERSONALIZE!!

FCPro

USE AUTOMATION!!!

the If you don't think you are interested

will in pursuing your project after all,
B vt Contrator Secand Opinion odically  click the "Thanks Anyway" button
below and | will not contact you.

THANKS ANYWAY

Can we follow up with you again?

. Yes, in 6 months

. Yes, in 12 months

. No thanks



Communication

THE Service DOESN’T STOP
Stage After The Sale!

The experience

doesn’t end after
the SALE!

?ﬁ’
GOOD MARKETING GROUP
FWQA 2023

o
X"



THE Service
Stage

The experience

doesn’t end after
the SALE!

GOOD MARKETING GROUP
FWQA 2023

YOUR OPPORTUNITYTORETURN

You Completed a Sale.
How Do You Leverage Continued
Revenue from the Customer?

35



THE Service Stage-Internal

Communication Between Sales Team & Service Team

FWQA 2023 GOOD MARKETING GROUP
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THE Service Stage-Internal

Communication Between Sales Team & Service Team

Client Discovery: Salesperson and Service Lead share Homeowner traits:
* Personality

* Likes & Dislikes

* Preferred Communication

* Timeline & Expectations

* Something Special

Project Updates: Internal Communication - keep both teammates in the loop

FWQA 2023 GOOD MARKETING GROUP
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THE Service Stage-Build Relationships

Communication with Customers

Emails:
* Introduction email: confirm project highlights, timelines & expectations
 Appointment Reminders (installation and service)

v’ scheduled confirmation

v 5 days prior

v day before

Texts and/or Phone Calls — GET PERSONAL!
* Introduction call
* Voicemail Appointment Reminders (installation and service)




THE Service Stage-Build Relationships

. . GG s
Communications e

Thank you for choosing Patriot Pest Solutions for your service needs. We would

M n g like to introduce you to our team members who will be helping you shortly.
a a e Simply click on the team member below to learn more about your team, our
) |

Expectations

company, and even read our reviews, gl

-via email/text

T

An experienced Service Pro
Monday, January 27th.

James H.
Management

Meet Your Team,

#-02:00PM EDT on

Our commitment to your satisfaction is our top priority, and we look forward to
providing you with a remarkable experience.

Have a great day, Patriot Pest Solutions

FWQA 2023 GOOD MARKETING GROUP
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THE Service Stage-Build Relationships

Communications

Builds Trust

-on website

FWQA 2023 GOOD MARKETING GROUP



THE Service Stage-Build Relationships

Communications = Education

FWQA 2023 GOOD MARKETING GROUP



THE Service Stage-Branding

Branding

Appearance:
* Trucks

e Attire

FWQA 2023 GOOD MARKETING GROUP
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THE Service Stage-Branding

w Water Filter Systems
aler Concern for the quality of your water can even save
SIll ons

you money! Appliances that use water will waste less
energy and last longer. You'll need to use less soaps
and detergents as well. And let’s face it, filtered water

B [ ] is hetter, safer and cheaper!
‘ a n d ' n g Water Softeners
. Water Cooler Water Conditioning System
Reverse Osmosis Drinking Water System Thsra e ab; ;-;lm l:;l’nﬂns 1o surl‘l’enm
inki: - fri water. ‘with al ies and on
Drinking Water System mmg’mgw :;‘t::: Heksalbon sl m;dwsamm!ar

‘and cold water dispensers for all treatment system

o Vel naads that we Conditioned water can also make your hair

maintain and senice for you and sl hesithier. Hard water keeps soaps
drinking, even if you have a end shampoos from lathering and rinsing off
water softener @ they should Your skin and hair may be

g r u C S : Ieft with a sticly film which blocks pores

- and attracts and holds bacteria. This

causes chapping, | uurfss, and dryness

Conditioned water reduces

wear-and-tear on the skin tnd hair, so

1 Softener with UV hey'll be softer and shirver.
d Attl re Whole-House Water System e

We offer a range of UV systems and
UV acoessories that target bactena
in your homa using ultraviolet light

* Business cards S

This prevents them from reproducing
and safauumin? agairst
ol

* Leave behinds: flyers, manuals (include logos, contact i &= iz

ded with a boil water alert again,
providing you with peace of mind
and confidence about the quelity of
your water at all times

Whether it is the glass of water
Appearance: o o

water is recommended for

Reverse Osmosis
Drinking Water System

RO water is the final barrier
treatmant solution to your water
quality problems,

An RO system can eliminate
even morecontaminants giving
you purified water at your tap.
It is compact in sze and can be
easily installed under your
Iitchen sinlc They can also be
installed in the basement, to
our ica maker in your
refrigerator AND fuv pet bowds.

Whether it is brown stains in your tub, a funny odor, or a
bad taste in your water, some of the signs of bad water
are obvious. However, when it comes to hard water, some
are not. C-Tech Water Solutions can prescribe with
accuracy the right water treatment equipment for your
water quality problem!

(229) 245-8900 CTechWater.com

Whole-House Water System

FWQA 2023 GOOD MARKETING GROUP
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THE Service Stage-Branding

AND DON’T FORGET

Before Beginning:
* [ntroduce self as teammate of company
* Confirm reason for being there

(before entering home)
* Look Homeowner in the eye!
* Be polite and respect home
* Take photos same angle

**(Landscape {vs. portrait/up-down)




THE Refer
Stage

The experience
continues!

GOOD MARKETING GROUP
FWQA 2023

"A y}:}v—* —

AE ST O

/CREAT SERVICES o
WORTH FOR MONEY_ 'AM HAPPY

N\ WOW 111 EXCELLENT

. recomnon LOVED /

N\ PERFECT



THE Refer
Stage

The experience

continues!

GOOD MARKETING GROUP
FWQA 2023

. © SERVICE

© REFER

PROSPECTS SEE
YOUR WORK
Generate Word-Of-
Mouth Marketing &
Advertising!

46



THE Refer Stage




THE Refer Stage

How’d We Do?

Before you leave: Service Team Member must:

* Clean up

* Take an After picture (same direction as Before picture)
 Ask Homeowner if they are happy!

* Go over instructions and materials

e Go over contact information for future communications
Share Links/Handles/Profiles to give Review

FWQA 2023 GOOD MARKETING GROUP

Copyright ©, Good Group LLC. All Rights Reserved.



THE Refer Stage

=

H (0 W,d We D (0 ? Google gr code generator X

> @ QR Code Generator
https:/www.qr-code-generator.com 2
QR Code Generator | Create Your Free QR Codes

It is a niche tool that is used to generate different types of QR Codes. Depending on your
purpose, you can use our generator to create QR Codes to opena. ...

Login

No account yet? Sign up. . Email. . Password. Keep me signed ...

URL

Go to the web page you'd like to create a QR Code for and copy ...

FWQA 2023 GOOD MARKETING GROUP
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THE Refer Stage

Active QR Codes (1)

=) [] Saved Designs X |(AEBSREREEaE
V4 ? FRAME () All Frames >
How’d We Do: | = = =
® (9“"" - u e
e Color Frame Text
2F63D2E B | | scanme
QRCODE More Options >

T
i
i
e
A

Code Color

#78D64B ]

- . ~

S e & i M

~, DOWNLOAD : SHORTURL @&

https://qrco.de/bdrRBq V4

FWQA 2023 GOOD MARKETING GROUP
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THE Refer Stage-Reputation Mgmt

Leave Us a Review

How’d We Do? = ‘

847-259-7550
) Hours
Leave A Review
Mon-Sat:

10am-5pm
- Sunday:
We Love Warm Reviews. gl
At Hearth & Home, we love to hear back from our customers! Feel free to either read a
review, or please kindly share your Hearth & Home experience by simply filling out the

form below. Service Area

—~rr .

FWQA 2023 GOOD MARKETING GROUP
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Follow Us for...

SCANMETO FOLLOW US
FOR GOOD MARKETING TIPS!

FWQA 2023 GOOD MARKETING GROUP



THE Refer Stage

"~ Justin Beck Construction

HO W,d We DO? \ L " August 18,2021 @

Stove installs with Kegerreis Stoves Inc.

After you’ve left w/in 24 hours:
* Send Thank You email with documents (ie. pdfs
that support instructions discussed

 Ask Homeowner to “Like” (follow) on social media
 Ask Homeowner to “recommend” by tagging @
v' On their page

 Recommend your company to friends/neighbors

* Request a testimonial, BUT...

FWQA 2023 GOOD MARKETING GROUP

Copyright ©, Good Group LLC. All Rights Reserved.



1. 0.6.6 .6

4.95 (312 reviews)

THE Refer Stage-Rept

Lauren S.

AARXAR

Wonderful experience! Everyone was professional! They
did a great job rebuilding my fireplace!

How’d We Do? ead o
Reviews May 13,2022

Testimonials: N—
* Be aware of Review software that “owns” y

Sheri D.
* Be sure the testimonial is posted to yourwe

Blade came on time ..did a good job and explained what
he did.

May 13, 2022

Marie H.

AR AR

Great service!!! Cory was on time, very professional and
honest. He took time to show me how to work my fire

FWQA 2023 GOOD MARKETING GROUP
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THE Refer Stage-Reputation Mgmt

How’d We Do?

Margaret Agard
7 reviews - 6 photos

H H o % % % %% 6 months ag
Te Stl m 0 n Ia IS * Positive: Professd m, Punctuality, Quality, Responsiveness
¢ Be awa re Of ReV| ew SOftwa r Josh and Elizabeth showed up on time and took all the time we needed to understand where the
. . . problem was, our options for repair and different costs. As promised, he left the house cleaner than he
* Be sure the testimonial is pc¢ found it . More

* Include links to your social
as THEIR profile

» DON’T allow review so:

authentic!

K 1O

Diane Edwards §3 recolymends Always A Sweep-

‘ Chimney and Dryer Vent| lervice, LLC.
March4- Q@

ourteous, effigiefit and polite.

2 Comments

oy Like (J Comment /> Share

FWQA 2023 GOOD MARKETING GROUP
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THE Refer Stage-Reputation Mgmt

Alexis Meers
J
HOW d We @ Local Guide - 20 reviews

Wk Wk W 3 years ago

Testimonials:
est onials Very happy with our service. We just got a new house and uv light was broken. We tried to install it
* Beawareo ourselves but the quartz broke. We called the next business day and someone came out right away. Juan
e Besure th e took the time to explain everything ... More
* Include link i Lie
as THEIR pr
— Response from the owner
> DON'T. Alexis, thank you for taking the time to share your experience with Sanatoga Water Conditioning. We are
a uthe Ni glad we were able to help you in a timely manner. We will let Juan know you appreciated his

. explanations - water treatment is very scientific. Enjoy your cleaner, healthier water! - John, owner
* Monitor re

g Edit | Delete

FWQA 2023 GOOD MARKETING GROUP
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THE Refer Stage-Refer-A-Friend

Referral Programs

» Offer a monthly drawing for gift card (ie. Gas Cards) IF...
v’ New prospect@mentionsicustomer
v’ Homeowne @ finished project on social media and tags your company
v Homeowner/customein one of your social posts
(ie. the Homeowner/customer’s before/after project photo)
* Include “Share with Friend” in email communications

FWQA 2023 GOOD MARKETING GROUP
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THE Refer Stage-Refer-A-Friend

Referral Programs

 Ask Homeowner to host an in-home “Home Improvement Party”

FWQA 2023 GOOD MARKETING GROUP
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THE Refer Stage-Refer-A-Friend

Referral Programs

e Share your company support of
relevant local and/or industry
non-profit organization relevant
on social media and website

* Raise SS = more shares

PERKIOMEN Adopt a Pet

3 ' ®
AN : =S . for Humanity
B L4 ca— 3 o =Sl
P N )

FWQA 2023 GOOD MARKETING GROUP
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THE Repeat
Stage

The experience

becomes the
relationship!

GOOD MARKETING GROUP
FWQA 2023
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THE Repeat
Stage

The experience

becomes the
relationship!

GOOD MARKETING GROUP
FWQA 2023

AMODELTOFOLLOW
Get More Business:
Cross Marketing
from Your Best

Customers and NEW
PROSPECTS Like Them.

REPEAT O

D | i [ } 3

» ) = =y =y p }
y & o
¢ = = %
I aEN

61



THE Repeat Stage

Continue Relationship

Continually update
customer emaiil
addresses for future
marketing.

USE TAGGING!!

FWQA 2023 GOOD MARKETING GROUP



THE Repeat Stage

Continue Relationship USE AUTOMATION!!!

Cross Marketing: Homeowner is low hanging fruit for additional sales:
 Woater Softener?

» Candidate for Reverse Osmosis

» Whole House Filtration

 Water Treatment Appliance(s)?
» Additional equipment (laundry oxidizers, water coolers)
» Service and/or Warranty Plan

FWQA 2023 GOOD MARKETING GROUP
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THE Repeat Stage

Communication: Stay in the forefront o

Monthly enewsletters
Upcoming Sales/Promos
Community Events

Local Authority




THE Repeat Stage

Continue Relationship
Customer Survey:

* Request feedback = Value opinions

* Update contact info

» Create special offer and/or cross-mal

FWQA 2023

Please rate the below experiences:

Service Technician arrived at schedule time.

O ik

[OF ¢ 2 4 4

O %k

O%k

O%w

O Not Applicable

Technicians were knowledgeable/informative about the product/services.

88 2.2 2.2 4

SR 2 2. ¢ ¢

O ik

O %k

o%w

(O Not Applicable

Technicians thoroughly explained the operation and maintenance of a
newly installed appliance.

O ik ik

SR 2.2 8 ¢

S8 ¢ ¢ 4

O %

O%

O Not Applicable

Scheduling of service/installation was convenient and timely.
O Wik

[OF ¢ ¢ ¢ 4

O ik

oF ¢ 4

O%

(O Not Applicable

My overall satisfaction with Mace Energy Supply's service is high. | would
recommend you to my friends.

O ik

SR ¢ 2 ¢ 4

O drieke

Sh 3 4

o%w

(O Not Applicable

Service Technicians were courteous and professional.

O Yol

[OF 2 2.2 ¢

O drieke

Ok

Oo%w

O Not Applicable

Home/worksite was left neat and clean.
Ok

[OF 2 ¢ ¢ ¢

o8 ¢ ¢ 4

Ok

o%w

O Not Applicable

Office personnel were courteous and professional.

O Not Applicable

Office staff was knowledgeable and communicated v

O driririrk

O ek

o

O %k

O%

O Not Applicable

How did you hear about Mace Energy Supply? (choos

[ Friend/Neighbor

) Website

[ Online Search (Google, Bing, Yahoo, etc)
O Social Media

() Trucks

[ Other

GOOD MARKETING GROUP

Copyright ©, Good Group LLC. All Rights Reserved.




THE Repeat Stage

Find More Like Your Best

SnapShot: Use your customer list...
 Demographics

* Geography

* Purchase Levels

v’ Type of purchase - $55 - $5,555
v’ Repeat Customers

FWQA 2023 GOOD MARKETING GROUP
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INFOBASE-X" DEMOGRAPHIC CHARACTERISTICS

THE Repeat Stage

Find More Like Your Best

GROUP 156M
MATURE WEALTH

GROUP  15M  MATURE WEALTH HOUSEHOLDS! 4918200  [3.97% OF US)
CLUSTERS 02  Establshed Eite
08 Comporate Clout

Marketing Efforts: Determine ROL...
* Purchase qualified list

ABOUT MATURE WEALTH

The two clusters of Group 150, "Mature Wealth,” exnibit peak wealth, generated from
cohorts who span between the ages of 46 and 75. As expected, such households are oftan
10 be found where most large fortunes are madk, resulting in these custers beng highly
concentrated n the most costly MSAs and watering holes of New England, the Mid-Atiantic
and Pacific. They qute Iterally do and buy everything, Very rich, they induige themseves n
what ona might expect: fitress chibs, invastments, financial advisors, Lowry automobiles,
business magazines, lesure activities, charities and foreign travel,

MATURE WEALTH, A DAY IN THE LIFE

Name of protagonist: “Eveyn”

Wakes up...and has crange juice and a craissant in the garden while reading The New York
Times. Her tusband, Robert, has already laft for work to catch the train for his hour and a half
commute inta the Gty.

Spends the day...on the phone with her travel agent to make arrangements for their trip to
Europe for their wedding anriversary. Before coming home, they'll head down to Tuscany for a
few days to stay in a three-bedroom vila and see some old friends.

Taks about weekend plans to.,.go with the Davidsons 1o the theater, then go out to a new bisto
after. Besidss, they haven't seen them in some time, and Robert wants to talk investments with
Jack Davidson.

Has a mesting with. .. the famiy lawyer to 5t up a trust fund for Robert and Evelyn's first
grandson, Robert Wilson Hunt, IV,

Spends the evaning... discussing the latest fund raiser with the ather members of her favorite
charity's board, Afterward, she and Robert meet some friends in tha dining area for some wine
and beie, foliowed by dinner at the club,

Goas to bad at... 11:00 p.m. n her antiqus, gilded bed with silk sheets and down pllows, whie
her husband stays up checking their portfolio and trading forsign currencies onine.

LiCe oTASE AN P 156M—MATURE WEALTH

Group  National
% % ndax
7.2 127 57
206 302 ]
_B6 R0 174
356 250 142
103
19.1 4
$100,000-$124.990 8 1
__$125,000-5149,999 I 0. 7
1 x 128 7
10, 159 7]
7. 147 171
44 103 a3
%&mvy Cweling €0 860 108
Multigle Fervidy Doseiog 7.0 140 1)
120
28 gdm’lemnw 304 186
8 14
_Sdea/Sendce 3 7 &
Clercal/Vitits Collar 1 16.7
CraftsmanBlue Coly 68 187
5
_Housiwde 0
" Retred i T2.1
8
Self Employed. i
Education
Cormphsted High School 08 53.1 58
Compkted 3.1 331 109
Compled Graduaie Schoal 29 132 245
‘Attended \ocatonallechnical 02 06 39

FWQA 2023 GOOD MARKETING GROUP
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Create
THE Repeat Stage Audiences

View Results @  Active

(] (] 111 You are targeting men and women, ages 28 - 65+
Find More Like Your Best USE CO-OP!1l |7 webom o
mEm Location - Living In:

United States: Ambler, Boyertown, Collegeville,
Conshohocken, Doylestown, Exton, Harleysville, Horsham,
° - King of Prussia, Lansdale, Montgomeryville, Morgantown,
° ¢ : 2 e 2
Paoli, Perkiomenville, Phoenixville, Plymouth Meeting,
Marketing Efforts: Determine ROL... vl Pttt o
Potistown, Reading, Schwenksville, Skippack, Telford,
Warminster, Warrington Pennsylvania

* Purchase qualified list

28 -85+

* Direct Mail, Facebook Advertising, Google Ads i I
* Frequency!

Organic food, Organic Beauty, Healthy Habits, Cooking
Channel, Tasty, Cooking At Home, Food Recipes, Simply

Ory. frizzy haie. s 5o fun for anyone
Did you know frizzy or dry hair can be a 5ign Of hard water in your Rome?

Just ke hard water minarals. Cakium and magnesium, buid Up in your plumising and on futures Recipes, Natural product, Food, Living a Healthy Lifestyle,
e b o o e i Healthy food, Healthy Choice, Simple & Easy Recipes, Food
Contact us today and leam how 3 WaterMax can helol 3 . S5y
a... See more Network, Healthy Lifestyles, Mommy's Kitchen, Living
Healthy, Nutrition, Cooking and Baking, Healthy Recipes,
FRIZZY HAIR GOT Health & wellness, Cooking Healthy, Easy Home Meals
YOU FRAZZLED? ’ i '

Dieting, Eating heaithy food, Cooking, Fitness and wellness,
Healthy diet, Recipes, Foodie, Health And Beauty, Healthy
Life, Weight loss (Fitness & welllness), Best Recipes,
Allrecipes.com, Anti-aging cream, Home Made Food, Natural
foods, BuzzFeed Food, | love cooking, The Healthy Foodie,
Organic product, Eating Healthy or Skin care and Behaviors:

Natural and organics, Health & wellness buyers, Healthy and
fit ar Eitnace

& By clicking Add Budget. you agree to Facebook’s Terms & Cond

FWQA 2023 GOOD MARKETING GROUP
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Your Experiences
Your Questions

Visit Our Booth I;I
GOOD MARKEI'&&%B&&E
Expo H 2 I I Want GREAT Marketing

GoodMarketingGroup.com

(8%
o =y

SOCIAL
GOOGLE ADS MEDIA

$400 SAVINGS

® FACEBOOK \NSTAGRAM TWITTER GOOGLE

REQUIRES 12 MONTH AGREEMENT

(484) 902-8914



mailto:info@goodmarketinggroup.com
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