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BRAD GOOD, PARTNER

LIKE IT OR NOT, WHY AND HOW YOU SHOULD ENGAGE



PROCESS
WHAT TO 
CONSIDER

MAHPBA 2023

GOOD MARKETING GROUP
2

WHY?
Because your target audience is using it!

• Choosing your platform(s): Myths vs. Facts
• Post Content
• Images & Videos
• Response Mechanism
• Frequency
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• Facebook
• Instagram
• Google My Business
• Twitter
• Pinterest
• LinkedIn
• YouTube
• TikTok
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In 2023, there are estimated to 
be 4.89 billion total social 
media users worldwide.

The amount of time internet 
users spend on social media is 
now higher than ever — 151 
minutes per day.

The average person bounces 
between seven different social 
networks per month.
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Myth: If I have a Facebook 
page my posts will 
automatically post to 
Instagram

FACT: Only if your business 
accounts are linked.

MAHPBA 2023
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Myth: Posts are seen by 
everyone

FACT: Social Posts are seen only 
by your followers UNLESS you 
boost to a new audience.
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Myth: Posts are seen by everyone

FACT: BUT, posts are searchable = SEO!
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Myth: No one uses Facebook or Twitter 
anymore because…

FACT: 7 out of 10 Americans are still using 
social media in some form.
• Expected to increase to almost 4.41 billion in 2025
• 144 min/day on social media and messaging apps

“Social proof” is the psychological concept that we’re hardwired to copy the behavior of the masses because it 
must be correct. Our curious nature is hard to inhibit.

MAHPBA 2023
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Myth: Tik Tok is for young people

FACT: Between 2018-2020, 
American adults using TikTok
grew 5.5 times.
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Myth: Tik Tok is only for 
entertainment, not business

FACT: 39Billion views Home 
Reno/DIY

MAHPBA 2023
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Myth: Tik Tok is only for 
entertainment, not business

FACT: 39Billion views Home 
Reno/DIY

TIK TOK SEARCH RESULTS

TIK TOK BIZ PROFILE

MAHPBA 2023

https://www.tiktok.com/search?lang=en&q=gas%20fireplace%20sales&t=1645622127786
https://www.tiktok.com/@allchimneysolutions?lang=en
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Other Video Platforms:
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Planning:
• Internal & 
Manufacturers:

 events, 
 sales, 
 features, 
 announcements

• Bandwagon:
 calendar holidays, 
 seasonality, 
 Tues. Tips,
 Throwback Thurs., 
 Friday’s Featured 

Fire

MAHPBA 2023
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USP = Value

STAY IN THE FOREFRONT!
Post articles and topics at least once per week that are 
of interest to followers. 
• Credibility
• Relationships
• Educate
• Value

MAHPBA 2023
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Trends = Customize

STAY IN THE FOREFRONT!
Post articles and topics at least once per week that are 
of interest to followers. 
• Credibility
• Relationships
• Educate
• Value
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Educate = Customize 

STAY IN THE FOREFRONT!
Post articles and topics at least once per week that are 
of interest to followers. 
• Credibility
• Relationships
• Educate
• Value

MAHPBA 2023
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Manufacturers = Share 

STAY IN THE FOREFRONT!
Post articles and topics at least once per week that are 
of interest to followers. 
• Credibility
• Relationships
• Educate
• Value
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https://www.instagram.com/p/CXwk3rvpZcL/
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Contests = Engagement/Shares

STAY IN THE FOREFRONT!
Post articles and topics at least once per week that are 
of interest to followers. 
• Credibility
• Relationships
• Educate
• Value

MAHPBA 2023
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Holidays: Calendar & Special

STAY IN THE FOREFRONT!
Post articles and topics at least once per week that are 
of interest to followers. 
• Credibility
• Relationships
• Educate
• Value

MAHPBA 2023
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Internal: Certifications & Testimonials

STAY IN THE FOREFRONT!
Post articles and topics at least once per week that are 
of interest to followers. 
• Credibility
• Relationships
• Educate
• Value

MAHPBA 2023
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Skimmers & Readers:
• 1-2 sentences AND bullets
• Emojis 
• Hashtags

MAHPBA 2023
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Stock vs. Authentic:
• Use both
• Keep audience in mind
• Relationships
• Branding

MAHPBA 2023
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Stock vs. Authentic:
• Use both
• Keep audience in mind
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• Branding
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https://www.facebook.com/FireplaceAndChimneyPros/videos/474656950385394
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Stock vs. Authentic:
• Use both
• Keep audience in mind
• Relationships
• Branding
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https://www.youtube.com/watch?v=vMyJ2dlrTG8
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Limitations per Platform:
• Dimensions
• Characters
• Videos times
• Mix it up

MAHPBA 2023
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Accessible to All
• URL – to include or 

not to include
• Phone #
• Messenger
• Email
• YES!

MAHPBA 2023



Copyright ©, Good Group LLC. All Rights Reserved.

PROCESS
Frequency

GOOD MARKETING GROUP 37

It Depends!
• Amount of content
• Engaging & relevant content
• Days & Times
• Consistency is Key

MAHPBA 2023
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POSTS & PAID ADVERTISING
Managing expectations for ROI.

• Likes & Shares
• Views vs Clicks
• Boosts vs. Ads
• Audiences

MAHPBA 2023
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Manage Expectations!
• Where are you posting?
• What and when are you posting?
• Who do you want seeing your posts?
• What are you willing to spend: time & money!
• What is “SUCCESS” and are you tracking for it?

MAHPBA 2023
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What is your perceived success…
• Likes & Followers
• Views
• Shares
• Comments
• Clicks

MAHPBA 2023
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What is your perceived success…
• Likes & Followers
A Like = a person who has chosen to attach their name to your Page as a fan.
A Follower = a person who has chosen to receive the updates that you post in their news feed.

In January 2021, Facebook announced they will be discontinuing the Like button in favour of the Follow button. 
Going forward people will only have the choice to Follow or not.

MAHPBA 2023
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What is your perceived success…
• Likes & Followers
Default = when one Likes, they are also Following 
• As a Liker, you can choose to Unfollow.
• See First = puts anything that page posts on top of newsfeed
• Notifications = choose to get notified every time the page posts

MAHPBA 2023
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What is your perceived success…
• Likes & Followers
BOTTOM LINE: It doesn't matter the number of Likes or Followers if they AREN’T ENGAGING!!!

Post Level Engagement Rate = Number of Engagements/Reach
or... the number of actions taken on your post divided by the number of people who saw it.

MAHPBA 2023
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What is your perceived success…
• People Reached
• Engagements
• Distribution Score
 Like
 Comments
 Share

MAHPBA 2023
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What does People Reached mean?
• Estimated # people who saw 

your post in their newsfeed

• Page Views = # of times a page's profile is viewed by people, including those logged in & NOT!
• Reach = estimated # of people who saw ANY content from your page or about your page.
• Impressions = # times any content from your page or about your page entered a screen (not 

necessarily viewed by a person)

MAHPBA 2023
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What is considered 
Engagement?
• Engagement = any 

ACTION taken on your 
page or post(s)

• For example: Likes, comments, shares.
• ALSO: saves, viewing a VIDEO or clicking a link.

MAHPBA 2023
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Increase Engagements
• Include in response 

mechanism
• Include in Header

MAHPBA 2023
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Increase Engagements
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Who are you comparing your 
success to…
• Competitors
• Fellow industry companies
• Non-industry companies

MAHPBA 2023
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Who are you comparing your 
success to…
• Competitors
• Fellow industry companies
• Non-industry companies

.03% Likes/Loves

.005% Shares

4.18% Likes/Loves
1.05% Shares

MAHPBA 2023
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Getting your ROI
• Boosts vs Ads
• Audiences
• Budget = Testing
• Pixel

MAHPBA 2023
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Getting your ROI
• Boosts vs Ads
• Audiences
• Budget = Testing
• Pixel

Google Analytics

MAHPBA 2023
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Create an Audience for Prospecting 
Use your knowledge of who your best customers are, 
and create qualified audience groups on Facebook, to 
whom you can market your products and services. 

MAHPBA 2023
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Getting your ROI
• Boosts vs Ads
• Audiences
• Budget = Testing
• Pixel
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Getting your ROI
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Your Experiences
Your Questions

MAHPBA 2023

Visit Our Booth
Outside Expo Hall


	Social Media
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	PROCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	SUCCESS
	Slide Number 56

